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Our Mission
Drives Our
Work
To enable people to 

create safer and more 

caring communities by

addressing the causes 

of crime and violence 

and reducing the 

opportunities for 

crime to occur. 
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This plan emerges from a year-long effort 
by NCPC’s staff and board of directors,
including retreats, meetings, conference
calls, and numerous drafts and reviews. We
examined our organization, the needs of the
field, the environment in which we work,
trends that touch on our work, and the
partners we work with or would like to
work with. The energy and commitment of
all involved was in itself a hopeful sign.

The planning process also benefited from
the insight and experience of the Crime
Prevention Coalition of America (nearly
4,300 national, federal, state, and local
organizations working to prevent crime)
and its strategic document, Mobilizing for
the 21st Century. The plan that follows is
consonant with and complementary to the
Coalition’s direction and goals.

The plan acknowledges that society has
made an incomplete promise: Act wrongly
and prison awaits—at $20,000 or $30,000
a year. We must make and keep the other
half—the prevention promise: We will do
our best to elicit the best in you, whether
child, youth, or adult. 

There is hope that we can make and keep
the prevention promise, hope that our resi-
dents can thrive and help their communities
do likewise. That promise does not offer an
easy course. The work is hard, often slow,
sometimes wrenching. But the rewards are
worth the struggle.

What gives us hope is the growing recogni-
tion of prevention’s importance and effec-
tiveness. Researchers, policy makers, and
practitioners are speaking out in ever-
increasing numbers about what prevention
can do for communities.
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What gives us hope is that prevention is
timely. Though the most violent among us
must be locked up, many policy makers have
come to feel that prisons as a first resort are
ineffective or too expensive. Many preven-
tion programs, such as mentoring, compre-
hensive planning, and after-school centers,
have been proven effective. The moral
charge to invest in our young has become
more compelling. New and unusual voices—
governors, parole officers, mayors, legisla-
tors—have begun to advocate openly for
prevention.

What gives us hope is the legions of young
people who have rolled up their sleeves to
make their communities safer and better,
responding to our trust in their ability to do
so. While most youth policy has focused on
fixing or controlling the young, NCPC’s 
pioneering Teens, Crime, and the Commu-
nity and Youth as Resources programs have
seen hundreds of thousands of young people
sign up to solve community problems.

What gives us hope is the millions of adults
who look after their neighbors and work in
their communities to reduce crime opportu-
nities and participate in a wide range of 
local programs to support children, youth,
and elders. 

What gives us hope is that more people have
gotten the word that preventing crime is
their job, not just that of law enforcement,
and that more people see the need to address
both opportunities for crime and the condi-
tions that cause it.

What gives us hope is that cities that have
truly embraced comprehensive anti-crime
planning and action have outstripped their
counterparts in crime reductions. In the
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decade between 1986 and 1997, crime
dropped seven percent. Many attributed that
drop (and the declines that continued) to a
robust economy, demographics (fewer youth
in the crime-prone age group), and uncom-
promising incarceration policies. Yet com-
munities that undertook comprehensive,
community-wide crime prevention planning
saw crime rates plunge far in excess of that
national average.

What gives us hope is that six states have
already committed to a process of embed-
ding prevention in their laws, regulations,
budgets, programs, and practices. More
states stand ready to share the commitment
made by Arizona, California, Connecticut,
Iowa, Kentucky, and Oregon.

What gives us hope is that we know more
than ever about the causes of crime and
delinquency:

✦ family trouble such as abuse and neglect
✦ lack of a caring adult as a stable presence

in the life of every child
✦ an unsupportive and violent neighborhood
✦ a peer group that encourages inappropri-

ate or illegal behavior
✦ school problems (low attachment to

school, alienation, rejection, difficulty
with classes)

✦ individual issues such as loneliness,
depression, and anger

✦ the presence of such facilitators of vio-
lence as guns, drugs, and alcohol.

Prevention strategies can change these condi-
tions and change the lives of our youth and
our communities for the better.

Why do we need hope? Because the chal-
lenge is still formidable. In spite of the crime
drop, crime touches each of our lives; it
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influences where we live, work, shop, and
send our children to school. There are still
millions of crime victims each year. There
are still children left alone (either physically
or emotionally). Hate crimes and Internet
crimes are growing. One-third of minority
males ages 18 to 24 are currently under the
purview of the criminal justice system. There
are still communities in disarray and pockets
of seemingly intractable crime, chiefly in
poor communities; and there are too many
people living in fear of crime. There is still a
need to eliminate opportunities for crime to
occur and the need to build and strengthen
communities so that they become places in
which crime cannot flourish.

The hope is real. The need and the opportu-
nity are enormous. The challenge is great,
but we can meet it if we commit ourselves to
the effort. 

We wish to thank our board of directors for
its high standard of stewardship, its thought-
ful guidance, and its loving critiques. Thanks
to the Crime Prevention Coalition of Amer-
ica, whose member organizations make com-
munities everywhere safer and better. And
very special thanks to the NCPC staff, whose
dedication and skill make them the best in
the business.

The biggest thanks goes to each of you who
steps forward and shares the hope, who takes
on a portion of the challenge, not just for
your own future but because you want to see
vital communities for generations to come.

John A. Calhoun U. J. Brualdi, Jr.
President and Chief Chairman, Board of 
Executive Officer Directors
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Where We’ve Been
In the late 1970s, most Americans thought
crime prevention was a job for law enforce-
ment. A few citizens had discovered that they
could take steps, individually and working
together, to make their communities safer,
but they were a tiny minority. The challenge:
to persuade people across the nation that
they could and should prevent crime. 

The National Citizens’ Crime Prevention
Campaign was created in 1980 to help the
public learn why and how to prevent crime.
The National Crime Prevention Council
(NCPC) was formed to make all these
things—and more—happen.

In the relatively brief span of 20 years,
NCPC has become the nation’s focal point
for crime prevention. Its achievements to
date are remarkable:

✦ A shift in the definition of crime prevention
from reliance on property protection, sur-
veillance, and “opportunity reduction” to
embrace social health, community well-
being, and quality-of-life issues

✦ Pioneering work in comprehensive neigh-
borhood crime prevention strategies in
crime-besieged neighborhoods

✦ The nation’s first comprehensive, city-
wide, government-public-private sector
planning and action partnerships against
crime

✦ One of the most successful public service
advertising campaigns in history, with
nearly $1 billion in donated airtime and
print space to our messages that help
adults, teens, and children learn how to
make themselves, families, and neighbor-
hoods safer 
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✦ One of the best-known public service
icons in America today—McGruff the
Crime Dog®. The “Take a Bite Out of
Crime” slogan is recognized by three out
of four adults and children 

✦ The Crime Prevention Coalition of Amer-
ica, which has grown from 19 organiza-
tions into a network of nearly 4,300
national, state, and local groups commit-
ted to preventing crime 

✦ More than 200 books, booklets, posters
and program kits that help people in the
field bring crime prevention to every-
one—children, youth, adults, and seniors

✦ Training in dozens of crime prevention-
related topics for thousands who have in
turn trained hundreds of thousands

✦ New ways to communicate crime preven-
tion information, ranging from repro-
ducible, camera-ready masters that
communities can localize to a Web site of
more than 5,000 pages offering preven-
tion strategies for children, youth, adults,
and practitioners

✦ Partnerships with more than a dozen
major corporations who roll up their
sleeves and work with us on projects to
benefit the nation

✦ Highly regarded programs that invite
young people to pitch in and help their
communities solve problems—including
Youth as Resources; Teens, Crime, and
the Community; Youth Safety Corps; 
as well as the National Youth Network.

What fuels our work? Outrage and hope.
Outrage that a Bronx teenager’s only goal is
“to live long enough to be an adult.” Hope
reflected in a Chicago tenant leader’s chal-
lenge: “After we stop the drugs, what kind
of community do we want?”
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Our work has unquestionably made a differ-
ence. We have reframed the national belief
about whose job crime prevention is. We
have taught millions of children that “win-
ners don’t use drugs,” and we have helped
their parents find ways to discuss personal
safety, drug prevention, and violence preven-
tion with them. We’ve provided the founda-
tions for neighbors to organize around crime
prevention, and we’ve helped whole commu-
nities develop strategic, comprehensive anti-
crime plans that have actually reduced crime
and strengthened communities.

Our cost-effectiveness is a fact:

✦ Every dollar spent on developing NCPC
materials results in $500 in reproduced
items.

✦ Every dollar spent on producing public
service ads results in $100 or more of
donated airtime and print space.

✦ Every hour spent in training yields hun-
dreds of hours of training in the field by
those with whom we work. 

Throughout its existence, NCPC has worked
in close collaboration with the U.S. Depart-
ment of Justice, other federal agencies, a
wide range of private and public founda-
tions, and corporate partners, as well as with
every state and hundreds upon hundreds of
communities. We have maintained high stan-
dards of fiscal responsibility and steward-
ship, as evidenced by our top designation by
the National Charities Information Bureau. 

As NCPC moves into the 21st century, we
will persevere in our effort to help people
build safer and more caring communities.
Our skills and resources will continue to be
dedicated to creating the best possible public
education, community training, and crime
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prevention policy and practice. We will con-
tinue to work in all kinds of communities,
from the most troubled to those trying to
forestall trouble, in all parts of our nation.
We will continue to work in partnership
with federal, state, and local agencies, with
corporate partners, and with foundations.
We will continue to help policy makers
identify and support “what works” in pre-
venting crime. 

What We Stand For
NCPC’s long-range plan rests on the organi-
zation’s beliefs about crime and its preven-
tion, on its style of doing business, and on
the tools it uses to do its work. These beliefs
and values, firmly rooted in the agency’s
work ethic and culture, form the foundation
for its work.

NCPC believes that

✦ crime can and should be prevented
✦ truly effective prevention requires both

addressing causes of crime and reducing
opportunities for it to occur

✦ everyone, no matter what age, position,
or capacity, can and must take individual
action to stop crime

✦ the problems of crime, violence, and drug
abuse are best addressed through local
action

✦ comprehensive crime prevention action
plans (coordinated strategies and policies
that address causes as well as occurrences
of crime) are vital to long-term commu-
nity success against crime

✦ partnerships that actively involve the
local community and its residents are key
to preventing crime
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✦ prevention is a highly cost-effective alter-
native to the costs of crime to individuals,
neighborhoods, and communities.

NCPC undertakes its work in the context of

✦ valuing the desire of all individuals to
live, work, and bring up their families in
safe, caring communities

✦ advocating for prevention to be part of a
balanced approach to crime

✦ striving to work in partnership with
national, state, and local groups and to
bring them into effective partnerships,
with emphasis on the nationwide partner-
ship represented by the Crime Prevention
Coalition of America

✦ supporting the Crime Prevention Coali-
tion of America-led movement to pro-
mote crime prevention as the policy of
choice in dealing with crime

✦ grounding its work in tested approaches
and improving its work through 
evaluation

✦ honoring law enforcement officers as a
vital element of crime prevention

✦ engaging children, youth, and seniors as
resources and partners in prevention work

✦ enabling the crime prevention field to
keep in active communication with each
other in order to inform and energize its
members and to share experiences and
expertise, through conferences, field vis-
its, newsletters, and electronic means. 

NCPC goes about meeting its goals by using
a variety of tools and other assets that

✦ produce the widest range of crime preven-
tion and community-building material,
appropriate to diverse audiences

✦ offer materials that meet local needs and
can be locally identified
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✦ make available effective training and
technical assistance in all aspects of pre-
venting crime and building safer, more
caring communities

✦ assist groups seeking adoption of policies
that promote prevention and support
local crime prevention efforts

✦ sustain and expand the award-winning
public education campaign featuring
McGruff the Crime Dog®

✦ apply leading-edge technology to facili-
tate communication and learning

✦ create a nationwide movement to support
crime prevention as the policy of choice in
dealing with crime

✦ recruit and retain a highly qualified and
culturally diverse staff that reflects the
public it serves

✦ maintain a work environment that is pro-
ductive, mutually supportive, and com-
mitted to learning, where honesty and
integrity stand at the core of our beliefs.

The goals and objectives that follow were
developed with this foundation of beliefs,
work style, and tools constantly in mind.
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Where We’re Going
G O A L S  A N D  O B J E C T I V E S  2001–2010

Develop and promote programs and policies
that enable communities and families to cre-
ate healthy and safe environments for chil-
dren (from birth to age 12). 

Children are at the heart of crime prevention.
Not only are they a central rallying point for
communities, but effective early childhood
education and strong families in a healthy
community context can reduce delinquency
and adult crime. Reducing the violence they
witness and experience—at home and in
their neighborhoods—means children are
less likely to be violent as they mature. More-
over, children who learn good crime preven-
tion habits will carry many of those habits
through to adulthood, again reducing crime.

O B J E C T I V E S

➲ Reduce children’s victimization by crime,
violence, and drugs.

➲ Involve children and their families in
helping to prevent crime and violence in
their homes, schools, and neighborhoods.

➲ Reach at least ten million children ages
seven to 12 with information on how to
get involved in crime prevention, and
reach their families with information on
how to support these efforts. 
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➲ Provide at least 1,000 communities with
tools, training, and technical assistance to
help them aid families in the healthy and
safe development of children. 

➲ Reach at least five million families with
useful information and tested ideas to
help them help children to become safe,
caring, and competent members of the
community. 

➲ Fully exploit the communication power of
McGruff and Scruff® and their crime pre-
vention messages in reaching and teaching
children by increasing awareness of the
characters among children to at least 90
percent of those over age seven and at least
50 percent of those ages four to seven. 

Engage youth (ages 13 to 18) in making
homes, schools, and communities safe
through crime, violence, and drug abuse pre-
vention efforts.

Reaching out to involve youth in making
their communities safer increases civic assets
and builds the positive connection between
youth and community. It is equally important
to reduce both victimization and victimizing
by this disproportionately affected age group.
These twin thrusts can, if translated into pol-
icy, program, and practice, reduce delin-
quency, reduce victimization, and increase
young people’s sense of stake in and positive
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bonding to their communities. NCPC will
build on its successful programs—Teens,
Crime, and the Community; Youth as
Resources; and Youth Safety Corps—and on
its active role as secretariat to the National
Youth Network to help reach this goal.

O B J E C T I V E S

➲ Involve youth actively in preventing
crime, violence, and drug abuse in their
homes, schools, and communities, involv-
ing at least five million youth by 2010.

➲ Reduce youths’ victimization by educat-
ing them on prevention strategies and
skills, reducing youth-to-youth conflict,
and helping to create safer community
conditions, including after-school and
other programs.

➲ Enable at least 2,000 communities to pro-
vide positive development opportunities
for their young people to become produc-
tive citizens and to provide youth with the
training and experience central to this task. 

Enable individual adults to apply their skills
and energies to crime prevention in their
homes, neighborhoods, workplaces, and
communities. 

The accumulated experience of thousands of
national, state, and community organiza-
tions has borne out this truth: Crime won’t
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stop unless everyone gets involved. The
police can’t do it alone; governments—local,
state, and national—can’t do it alone. This
goal emphasizes the importance of individu-
als in their own lives and as members of the
community in putting a stop to crime before
it starts. It is at the heart of the National Cit-
izens’ Crime Prevention Campaign slogan:
Indeed, each of us can and must “Take A
Bite Out Of Crime.”

O B J E C T I V E S

➲ Inform and educate adults about effective
actions for preventing crime against them-
selves, their homes, their families, their
neighborhoods, and their communities.

➲ Increase awareness of and trust in
McGruff as a crime prevention communi-
cator by at least 50 percent among the
general adult population.

➲ Equip adults to advocate for prevention
as the priority choice in reducing crime
and for the need to involve every commu-
nity resident in prevention efforts. 

➲ Identify adults’ crime and crime preven-
tion awareness, attitudes, and actions
through NCPC’s annual Are We Safe?
survey and use that survey to examine
timely issues. Circulate survey results to
at least 25,000 key practitioners, policy
makers, and opinion leaders.

➲ Identify and disseminate effective
national, state, and local policies and pro-
grams that educate, train, and involve
adults in crime prevention within their
neighborhoods and communities. 
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tion communicator to them by at least
50 percent.

➲ Provide to the nation’s general law
enforcement agencies, and to Triads (law
enforcement–seniors partnerships) and
similar groups, effective tools to help
them teach key crime prevention behav-
iors and strategies to older persons.

➲ Enable at least 2,000 local organizations
and law enforcement agencies to set up
community fraud prevention safety nets,
in which trained community residents
help older persons avoid various frauds
and scams. 

➲ Develop and implement in at least 20
communities projects in which older per-
sons are resources in prevention, working
in a variety of partnerships, including
those with youth.

➲ Educate policy makers about legislative
and regulatory actions that can help older
Americans better prevent crimes against
themselves and against others in their
community. 

Promote comprehensive, community-wide
initiatives that use collaboration and joint
problem solving to prevent crime and
enhance residents’ sense of security and well-
being. 

Urban, suburban, and rural communities
that have created and implemented compre-
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hensive action plans against crime that
involve all sectors of the community consis-
tently outpace national averages for reduc-
tions in crime. Results include safer
neighborhoods less consumed by fear;
enhanced community problem-solving
capacity; improved use of civic resources
through cooperation, coordination, and
leveraging; enduring and expanded support
for tested prevention strategies; and
improved quality of life. This goal seeks to
make these results available to thousands
more communities around the nation.

O B J E C T I V E S

➲ Design and deliver to at least 1,000 teams
of local partners training that provides
them with the knowledge and skills to
implement community-wide planning and
action partnerships and to apply lessons
from successful initiatives. 

➲ Embed prevention in the policies and
practices of more than half the states’
governments through training, technical
assistance, and dissemination of success-
ful strategies and approaches. 

➲ Distill lessons from prevention success in
both local jurisdictions and states and
share with all other states and at least
10,000 communities and relevant organi-
zations. 

➲ Develop and promote an annual national
recognition program to spotlight the
achievements of jurisdictions that have
effectively implemented high quality,
comprehensive crime prevention action
plans. 
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Prevent illegal access by youth to guns, alco-
hol, and drugs in America’s homes, schools,
and communities and develop and promote
programs and policies that reduce violence. 

As we address individual behaviors of chil-
dren, youth, and adults, we must acknowl-
edge that access to facilitators of violence,
especially for children and youth, is a signifi-
cant factor in the rate and severity of crime
in our communities. Failure to reduce the
availability to youth of violence facilitators is
an abdication of the responsible role
expected of adults.

O B J E C T I V E S

➲ Develop programs and policies that
restrict and prevent youth access to guns,
drugs, and alcohol.

➲ Establish collaborations with at least 50
state and national organizations that are
working to restrict or prevent youth
access to guns, drugs, and alcohol and
disseminate lessons from these collabora-
tions widely. 

➲ Identify and disseminate policies, regula-
tions, and practices that hold adults
accountable for their roles in providing
illegal access by youth to guns, alcohol,
and drugs.

➲ Support vigorous enforcement of laws
and regulations that help reduce youth
access to guns, alcohol, and drugs.
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Create and sustain a national movement to
embed prevention in local, state, and
national programs and policies in order to
prevent crime, violence, and substance abuse.

Prevention has not received the attention
that enforcement and incarceration have
received in the nation’s crime policy. Yet
recent research has documented the effective-
ness and value of a wide range of prevention
strategies, and prevention has been repeat-
edly demonstrated to be less expensive than
dealing with crime’s aftermath. This goal
focuses on the need to build a commitment
to prevention at local, state, and national
levels. 

O B J E C T I V E S

➲ Build the Crime Prevention Coalition of
America into a diverse membership orga-
nization of at least 10,000 groups that
work to create safer, more caring commu-
nities by establishing and fulfilling spe-
cific, trackable commitments.

➲ Reach populations in special need—
including communities hardest hit by
crime; ethnic groups; immigrant and
refugee populations; and victims of
crime—by identifying and disseminating to
key partners effective prevention strategies. 

➲ Educate at least 5,000 local and state
leaders on policies that make prevention a
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priority in addressing crime problems and
embed prevention in state and local poli-
cies and practices.

➲ Expand the use of the National Citizens’
Crime Prevention Campaign, including
public service advertising and other assets
in local communities and among states as
an effective set of prevention tools. 

Promote and maintain a managerially and
fiscally sound, responsive, and vital agency
focusing on present and future needs.

Without a strong, healthy, and self-examin-
ing organization, achieving the goals of this
long-range plan will not be possible. Its
human capital is one of NCPC’s greatest
resources and needs to be treated with dig-
nity and respect. The integrity of the organi-
zation helps to make it a trusted and reliable
partner. This goal highlights the importance
of NCPC’s operational role, style, and gov-
ernance toward making it a vibrant organi-
zation that continues to take the lead in the
prevention of crime.

O B J E C T I V E S

➲ Maintain the highest designation by the
National Charities Information Bureau,
which annually reports on the credibility
and soundness of the nation’s leading
nonprofits.
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➲ Maintain a focused, fully informed board
of directors that includes leaders in such
key sectors as business, volunteerism,
criminal justice, child protection, youth
development, state and local government,
the media, and community development.

➲ Implement a broad-based funding strat-
egy to ensure the financial health of
NCPC and the National Citizens’ Crime
Prevention Campaign. 

➲ Provide a work environment that is open,
productive, mission-driven, entrepreneur-
ial, and mutually supportive and that sup-
ports diversity. 

➲ Ground NCPC’s work in the latest
research via commitment to best practices
and local, state, and federal policies that
support such practices.

➲ Model through its teaming and matrix
management the partnerships and creativ-
ity NCPC seeks to foster in the field. 

23



How We’ll Work
Toward This Plan
The goals and objectives that form this long-
range plan must be more than a paper exer-
cise. They were developed by and reflect the
experience and beliefs of those who know
what NCPC is capable of doing to help pre-
vent crime in this nation. But the knowledge
and the intent are meaningless unless com-
plemented by focused action. NCPC intends
to ensure focused action in several ways:

➲ NCPC’s staff, board of directors, and
other supporters will be educated on the
plan and will discuss at least once yearly
its overall implications for the organiza-
tion’s activities. 

➲ This same group will, at least annually,
assess progress made on the plan and
identify needs for further action.

➲ NCPC will engage the Crime Prevention
Coalition of America as a major resource
in implementing these goals and objec-
tives, consistent with the Coalition’s
strategic direction.

➲ Opportunities that arise for specific new
projects from various sources will be scru-
tinized in the context of how they further
NCPC’s mission and its long-range plan.

➲ NCPC’s long-range plan will be incorpo-
rated by reference in its major long-term
funding agreements with the federal gov-
ernment and with other funders.

➲ As NCPC fashions new partnerships with
corporations and foundations, it will
ensure that the partnerships with them
are consonant with this plan.
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NCPC Board of Directors
(current as of February 2001)

Chairman
Mr. U. J. Brualdi, Jr.*
Retired President and CEO
ADT Security Services, Inc.
Longboat Key, FL

Vice Chairman
Mrs. Arthur G. Whyte*
Civic Leader
Greenwich, CT

Secretary
Mr. Robert F. Diegelman*
Civic Leader
Springfield, VA

Treasurer
Mr. Edward L. Milstein*
Co-Chairman
Douglas Elliman
New York, NY

Mr. Thomas W. Adler
Chairman
PSF Management Company
Cleveland, OH

Ms. Jean Adnopoz*
Child Study Center
Yale University School of Medicine
New Haven, CT

Mr. Rudy Beserra
Vice President, Corporate Latin Affairs
The Coca-Cola Company
Atlanta, GA

Mr. John P. Box
President
Frederick Ross Company
Denver, CO

Mr. Ordway P. Burden
President and Director
Law Enforcement Assistance Foundation
New York, NY
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Ms. Beverly Watts Davis
Executive Director
San Antonio Fighting Back of United Way
San Antonio, TX

Mr. David A. Dean, Esquire*
CEO
Dean International, Inc.
David A. Dean and Associates, P.C.
Dallas, TX

Mr. Dennis R. Dibos
Dierctor of Business Development
Motorola
Shaumburg, IL

Mr. S. Murray Gaylord
Director, Fusion Marketing
YAHOO! Inc.
Santa Clara, CA

Mrs. Carole Hillard
Lieutenant Governor of South Dakota

Ms. Elizabeth I. Hira
Youth Leader
Stamford, CT

Mr. M. Brian McCarthy
President and CEO
InterlogiX
Scottsdale, AZ

Mr. J. Ben Miller
President
Benjamin Financial Services
Clayton, MO

Mr. Leonard H. Roberts
Chairman, President, and CEO
RadioShack Corporation
Fort Worth, TX

Mr. Nathaniel E. Robinson
Executive Assistant
Wisconsin Technical College System Board
Madison, WI

Mr. Michael F. Snyder*
President
ADT Security Services, Inc.
Boca Raton, FL
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Ms. Nell Watson Stewart
President
Stewart’s Unlimited, Inc.
Greenville, SC 

Mrs. Potter Stewart*
Civic Leader
Washington, DC

Ms. Carla J. Stovall
Attorney General of Kansas

Advisory Directors
Mr. Robert P. Keim
Retired President
The Advertising Council, Inc.
Madison, CT

Mr. William F. May
Chairman and CEO
Statue of Liberty/Ellis Island Foundation
New York, NY

Mr. Joseph V. Vittoria
Retired Chairman and CEO
Avis Rent A Car System, Inc.
Delray Beach, FL

*Executive Committee members

The Crime
Prevention
Coalition of

America has for more than 20 years 
provided an umbrella to embrace the
national, federal, state, and community
organizations that are working to prevent
crime—both symptoms and causes. The
Coalition currently consists of 48 national
organizations, 15 federal agencies, 69
state-level agencies and organizations,
and more than 4,000 local affiliates. 
For a current membership list, visit
www.crimepreventcoalition.org.
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N C P C ’ S  L O N G - R A N G E  P L A N

The National Crime
Prevention Council 
is a private, nonprofit tax-exempt
[501(c)(3)] organization whose principal
mission is to enable people to create
safer and more caring communities by
addressing the causes of crime and
violence and reducing the opportunities
for crime to occur.  NCPC publishes
books, kits of camera-ready program
materials, posters, and informational 
and policy reports on a variety of crime
prevention and community-building
subjects.  NCPC offers training, technical
assistance, and national focus for crime
prevention: it acts as secretariat for the
Crime Prevention Coalition of America,
more than 4,000 national, federal, state,
and local organizations committed to
preventing crime. It hosts a number of
web sites that offer prevention tips to
individuals, describe prevention
practices for community building, and
help anchor prevention policy into laws
and budgets.  It also operates
demonstration programs in schools,
neighborhoods, and entire jurisdictions
and takes a major leadership role in
youth crime prevention.  NCPC manages
the McGruff “Take A Bite Out Of Crime”
public service advertising campaign.
NCPC is funded through a variety of
government agencies, corporate and
private foundations, and donations from
private individuals.


